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Presentation Dos and

Don’ts: TIPS FOR PREPARING GREAT SLIDES

1. GENERAL PRESENTATION TIPS

Sustained Investment
in Nutrition

Results in:

+ Fewer infant and maternal deaths
+ Healthy labor force

« Enhanced productlvity and stronger economy

Barriers From Policymaking
Environment

= Competing priorities
= Budget constraints
= Lack of political will and commitment

= Insufficient knowledge

= Develop the presentation around

two or three main messages.
These messages should summarize
the essence of what you want the
audience to remember. You can
have many text and graphic slides
that explain each message, but the
audience will follow the presenta-
tion better if they have a simple
structure for listening.

Remember the KISS rule: Keep
It Short and Simple. Your slides
should include the key points only,
with one idea per slide.

A good rule of thumb is to have
about one slide per minute. A 15-
to 20-minute presentation would
have about 20 slides maximum.
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Total Fertility Rate
Y B O N e |

The Total Fertility Rate is an estimate of the
number of children, on average, a woman
would bear during her lifetime if current
fertility rates remain constant

= Provide clear explanations of all
technical terms. Inserting a text
slide to define a term is one way of
helping the audience better under-
stand technical concepts.

= Avoid using complete sentences. Instead, use short phrases that capture the important
points. The only exception is the use of quotations, which can be cited in their entirety.
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An Effective Communication
Plan Relies on:

B Audience-centered approach
B Ongoing communication activities

B Disseminating information at the right
time, for the right length of time

An Effective Communication
Plan Relies on:

B Developing messages that are centered
around the audience needs

B Keeping messages and other
dissemination activities going to the target
audiences over time

B Disseminating information at appropriate
times and for the amount of time that is
necessary to have an effect

= Follow the “6 x 6” rule: Use about six words per line, six lines per slide (excluding

the title).
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Training Objectives

0 DON'T

Training Objectives

* Develop a policy communication
strategy

+ Improve skills for writing a press
release

* Create an oral policy presentation

* To endorstand the capabdilities of PowerPeint
* To make use of the major festures of PPT
= Yo display data cffcctively (within PPT charts)
- Te 59004 andbad
- To and
« T switeh between sutline and slide views
« To create slides In outiing view
* Toinsert slides in oxtline view
1ide view
aragraph, and bullet efects
ents by using the drep-duwn menus and the tesl bar

view and slide view

* Tolnsert a new siide in slide view
* To design and implement 8 new color scheme for their presentation

- Te Between the

* To choone the best chart to reprenent their dota.

* To distinguish between bar, colunn, ple, ares, line and XY seatter charts
* Vo creste bar, column, ple, ares, line and XY seatter charts.

« To apply this knewledge te their owa rescarch dats
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= Always use a font large enough to be seen by all audience members. Use 32- to
44-point for titles and no smaller than 28-point for the text or bulleted items.
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Successes: Decentralization Successes: Decentralization

Senegal: Senegal:

. . * Influenced government decentralization policy and
+ Influenced government decentralization implementation through M&E

policy and implementation through M&E

« Implemented innovative new bilateral program to
support decentralization

+ Implemented innovative new bilateral
program to support decentralization

= Keep a consistent look throughout your presentation. Use the same font, size,
color, and capitalization format.
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i Solutions i Solutions
= Build scientific consensus = Build scientific consensus.
= Design action-oriented research & Action-Oriented Research Design
= Involve stakeholders right from start = Involve stakeholders right from start
= Establish incentives for dissemination » Establish incentives for dissemination
= Promote mutual understanding = Promote mutual understanding
= Use media as communication channel = use media as communication channel

= Use short, strong statements. Open each bulleted point with a noun or verb in
active voice, maintaining the same structure on each slide.
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Recommendations Recommendations

> Nutrition programs in urban slums
> Allocate resources for nutrition need more resources

programs in urban slums » Expand IEC nutrition programs in the
slum setting to improve nutrition

> Intensify nutrition IEC status
»Promote use of community- » Community-based nutrition
based nutrition education education interventions need to be

interventions used more
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2. TIPS ON GRAPHICS

= Use simple graphs to communicate findings. If too much information is present-

ed, very little will be remembered.
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AIDS Deaths Among Children Under
5 Are Contributing to Higher Child
Mortality Rates (2000)

Deaths per 1,000 live births

AIDS Deaths Among Children Under 5 Are Contributing to Higher Child
Mortality Rates (2000)

Swaziland
Kenya
South Africa
Namibia
Zimbabwe
Botswana
0 50 100 150 200
Source: BUCEN [m without AIDS = With AIDS |
‘Source: BUCEN “ hn:utn:‘:w\,uh-mn.
= Always use data labels.
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Childhood Mortality Levels

Deaths per 1,000 live births

120 112
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80 74
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40
. Infant Mortality Under-5 Mortality
5-year rates

Source: KDHS, 1998 (Kenys)

Childhood Mortality Levels

Deaths per 1,000 live births
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Infant Mortality Under-5 Mortality
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5-year rates
Source: KDHS, 1998 (Kenya)

= Keep labels horizontal so that they can be easily read by your audience members.
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Adoption of CBNE Messages
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=« Use a maximum of six slices when creating pie charts. If you wish to highlight
one slice, place it on the upper right side. You can also pull out the slice you want to

highlight.
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Reproductive Preferences Among
Currently Married Women

Want Want no
another more
Want >2yrs W%
anather, 18%
unsure when
2%
Want
another
<2yrs Sterilized
17% Other 16%

9%

Source: NFHS-2, 19989 (India)

Reproductive Preferences Among
Currently Married Women

Want Want
another another 5- Want no
>2yrs 10yrs more
13% 5% 8%
Want
another,
unsure when

2%
Want
another Sterilized
<2yrs _ Infertile 16%
17% 2% 7%

Source: NFHS-2, 19988 (incla)

» Use a maximum of three to four lines when creating line charts, making the

trend lines thick for easy visibility.
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Trends in Use of Family Planning

Percent of martried women 1549
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= Remove all superfluous gridlines from your graph so that there is nothing dis-

tracting the audience from your message.
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i Trends in Contraceptive Use i Trends in Contraceptive Use
il 2 Any traditionat methoa [ 2
= Il e mene -’
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Any mathod '
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= When the exact numbers are important and you must use a table, remember
the “6 x 6” rule: about six words or numbers to a line, six lines to a table.
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Factors Influencing Health
Seeking Behavior

Variable In-School| Out-of-
(%) School (%)

Talk about sex

with friend 69 45

Get

information on| 80 51

STI

Told close

friend had STI | 73 29

Partner

notification 30 37

Source: KDHS

TABLE 2. OF WOMEN'S SOCIAL THE REGIONS OBISA AND
OwCH, E. AND WAKULA SOUTH: CURRENTLY MARRIED WOMEN
WITHNETWORKS OF SIZE 3 AND 4 ONLY

Owich, Kwadhgone,
and Wakuda South___ Obisa

N 0 [
Family Plaanisg Usc by Network.

Parers
Average preportion of neswork pariners ming farely plnming. 0sm o388
Aveeage proportion of neqwork. pariners adviing use of family pladsing  0.642 o
Aversge dessity of petwork amoog network partoen [ o
Average Propoetion of Network Parmers Who Are
Feaale 0931 0350
Femalerelaives of tespondent . 068 087
Fricods only (usrelaied to respandent) 0193 014
Confidants of respendent 048 047
. 005 o
Kaown fon five oe more years by respondent [
Younger 0235 o308
Living i same compuund o wlage as sespondent o356 asz2
Living in Narbor Morsbasa 0019 0013
Aversge Propestion of Netwerk Parwers
ent mosey 10 0391 o4z
Respondent helps ofic in actwork partner's beusehold 0207 o208
Respondeot alks with a east weekly 0631 0684
Kaown 0352 0Im
With at Jest prisary o307 0267
Wich sexondary educancn 0.247 0.28%
Feves ofrwe-taed s o e s
“The diffrence .

Mok dessic Ouly
Obisa, have meworks with i deaity of osa Ban 0.3,

= Always cite the data source and place it beneath your graph.
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Youth Who Have Had Sexual
Experience

Percentage

Age 10-14 Age 1519 Age 2024

@ Boys B Girls,

Source: ZNFPC Baseline Survey

Youth Who Have Had Sexual
Experience

Percentage

= Use two-dimensional graphs so that information is not distorted and bar levels
can be read easily. The one exception to this rule is pie charts, which are more effec-

tive in three dimensions.
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Trends in Infant and Child

Deaths per Mo I Ity
1,000 live births
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Source: NFHS-2, 19989 (India)

Trends in Infant and Child
Mortality
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1,000 live births
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Source: NFHS-2, 19988 (India)




section 3: presentation dos and don’ts 'l 5

» Avoid border areas; maintain enough “white space” on your slides to ensure
that the graphics or text are easy to read.
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Condom Use With
Non-Regular Partners

Percent
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Source. TDHS - MOH

CTondom Use VWith
Non-Regular Partners
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O Female ® Male

» Always label your y-axis unless it is stated in the graph heading.
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Has contraceptive use
increased over the last decade?

Percent of married women 15-49 using contraception
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Has contraceptive use
increased over the last decade?
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Source: Demographic and Health Surveys

= To keep the heading from becoming cumbersome, details on the data can be
written in a subheading or y-axis label in a smaller (but readable) font.
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Trends in Contraceptive Use

Percent of women ages 15-49 using contraception
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Use of Contraception Among
Married Women Ages 15-49
From 1989 to 1999
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» Adding photos to a data presentation can enhance audience comprehension
and interest. Photos also help put a “human face” on the numbers.
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Women’s Autonomy

Percentage of women
who do not need
permission to

Visit friends or
relatives

Go to the market
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Women’s Autonomy

Percentage of women who do not need permission to

Ll

Visit friends or
relatives

Go to the market

Whenever possible, position the legend so that the text is parallel to the bars.
For vertical side-by-side bars, place the legend on the bottom. For stacked bars, place
the legend on the right. (The reverse would be true for horizontal bars.)
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Multiple Partnerships, Lusaka,
Zambia, 1990-98

Percent with 2 or more pariners in the last year
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Potential Demand for Family Planning

Paceant of mamied womon Porcent of maried women
1648 years 1549 yoars
ol "
» »
» 1Unmet Need .
® = Current Use
®
- )
- »
». »
L. »
4 .
Bangladesh Bolivia Ghana Bangladesh Bolivia Ghana
u Current Use s Unmet Need
Source: Demographic and Heath Suveys m Source: Demographic and Heath Surveys m

Potential Demand for Family Planning






